Design Associations and the media have a responsibility to the community to promote good aesthetic and innovative universal housing design solutions.
inadequate accessibility and lack of ease of habitation by promoting these home interiors as models for the future. Although the design professional is instructed by their client brief, there is also a responsibility beyond their client and visitors to include the wider community and future occupants.
To design responsibly need not be more costly. Good design is cost efficient when it occurs at the outset of a project as opposed to design modifications during, at completion of construction, or with home renovations. To assume the client will move on and be replaced by a fit and healthy occupant may be true for this decade, but what of the next? The future client may well be the ageing baby boomer, who will still seek out the beautiful aesthetic home, but will have expectations for accessibility, safety and independent living, '…prior research suggests that appropriate consideration of accommodation can be a critical factor in reduction of institutionalization and in promoting integration and inclusion'. [1] The prospect of having to move from the family home because it does not support increasing physical frailties is a notion seldom considered by today's Historically the baby boomers are more mobile than previous generations, increasingly changing jobs and places of residence. Although age may not be a determining factor of how long one remains in the home, inappropriateness of the housing stock may well be a contributing factor. The challenge for the architectural and design fraternity is to design new houses that are beautiful, do not advertise the physical condition of the occupant, yet at the same time addresses the needs of this cohort and the broader community.
